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Media Release

Steady Christmas period reported by tourism businesses  

Bank of New Zealand – Business NZ Performance of Services Index (PSI) for December 2008   

Tourism businesses surveyed as part of the Bank of New Zealand-Business NZ Performance of Services Index reported steady results for the Christmas period.
Of the 22 tourism businesses surveyed, 13 (59%) reported that their main activity was positive while nine (41%) reported a negative trading environment.

Tourism Industry Association Chief Executive Tim Cossar says the summer season with its traditionally stronger flow of domestic tourism has helped to support many tourism businesses through the Christmas and New Year peak period. 
“The industry tell us that while international visitor numbers are generally down, bookings have held reasonably steady over late December and January. Anecdotal feedback from operators and Regional Tourism Organisations around the country also indicates that visitor activity over the Christmas-New Year period has largely been on a par with last year,” Mr Cossar says.  
“Some sectors such as holiday parks and backpacker accommodation are reporting even stronger than normal bookings,” he adds.

“The general expectation is that long-haul international arrivals will be down by 10-15%. Once we include Australian arrivals, overall international arrivals are likely to be down by a total of 5-10% in the next 3 months. However, there is considerable variation in how different sectors and regions will be affected,” Mr Cossar says.

“Forward bookings beyond March are weak.  International travellers are reducing their booking times, and the forward booking data is considerably lower compared with previous years.”  
“Operators and regions with more exposure to long-haul holiday markets like UK, USA and Asia will be most affected. Australia and the domestic tourism market will be critical in buffering the industry from lower international demand,” Mr Cossar says.
Australia, domestic tourism and the Visiting of Friends and Relatives (VFR) markets are expected to stay reasonably strong.  Latest figures from Australia forecast that Australian travel to New Zealand is likely to increase, reflecting the higher trans-Tasman airline capacity. Lower fuel prices and a lower dollar are also helping make New Zealand a more attractive destination, he added.

· Tourism contributes close to 10% of gross domestic product (GDP) for New Zealand


· Tourism directly and indirectly employs nearly one in ten New Zealanders.  

· Tourism in New Zealand is a $50 million per day industry.  Tourism delivers $24 million in foreign exchange to the New Zealand economy each day of the year. Domestic tourism contributes another $26 million in economic activity every day.

· Total tourism expenditure reached $20.1 billion for the year ended March 2007.  International visitor expenditure accounted for $8.8 billion or 18.3% of New Zealand’s foreign exchange earnings.

· Visit www.tianz.org.nz for more information

For further information, please contact:

Ann-Marie Johnson

Senior Communications Advisor
Tourism Industry Association (TIA)                                         
Phone: 04 496 5001                  
Mobile: 027 600 4565

Email: ann-marie.johnson@tianz.org.nz
1

